MW GRIP'N CLIME

| Circtes The Brand

An adventurous play park that has high ropes, low ropes,
zipline, and climbing walls

Come and bring your family and friends to Grip ‘N Climb
and let the fun begin! Fun for all ages!

Execution

1- Create an exciting brand story, tagline, logo, and
branding guidelines.

2- Generate awareness and subsequent traffic to the
edutainment park.

3- Encourage user-generated content.

4- Reach a highly-targeted audience with social media ads.
5- Nurture leads via email marketing and WhatsApp
messaging.

6- Provide offline theme-park activation.

7- Encourage events and parties.

8- Hammer on health and safety measures.

Results

1- Generated 30,000 visits during the first year.

2- Generated 15,000 user-generated Instagram stories.
3-Created viral video content that generated 40,000
views within two weeks.

4- Maintained the buzz for the second year by achieving
the lowest CPC, CPM, and CPV via social media ads.

GRIP'N CLIMB CASE STUDY ‘N LEIMB



