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The Brand

Cairo Festival City is a world-class mixed-use development
that brings one of the most exciting international
entertainment and recreation destinations right to the
heart of a high-end community. It always keeps you
engaged and inspired while also fulfilling your aspirations
for a prestigious and joyful lifestyle.

The Message

The Message AMPLIFIED

e Support offline marketing, advertising, and PR efforts to
enhance Cairo Festival City’s strong image, brand
positioning, and customer confidence.

e Highlight the outstanding creative buzz in the city.
*Project the message of the advertising and marketing
teams, and ensure synchronization with all their activities
and plans.

*Provide the required online traffic to Cairo Festival City to
generate leads.

e Interact with the Cairo Festival City audience on a regular
basis to induce positive feelings and responses, and
immediately address any negative ones.
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Social Circtes

Communication Vehicles

Owned Paid Earned
Y [ S [ |

__| Wabsile __| Facebook Ads Organic Search
| GIS Mobile App Sponsored Stories Organic Content
| Facebook Page Twitter Ads Viral Stories
| Twitter Account Ads on Portals & Weabsites ldea-based stories

YouTube Charnel Paid Search (Top Rank) Community

G+ Account

Bing

~SCaure
Newslelle
tagram Stream

Owned Media

(CFC website,
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Results
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By the end of the first year:

* 187,000,000 organic Instagram impressions
*1,00,000 Instagram likes

* 150 new marketing assets (stunning photos)

* 30% email marketing open rate

*Top GSN results

*CPC, CPM, CPV are below the market average by 50%.
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