ASAS REAL ESTATE
SHARJAH, UAE

Inbound Marketing
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The primary goals of ASAS Properties’ digital campaign
were to raise awareness, promote the unique selling
propositions of the projects, and increase the conversion
rate of the landing page. To achieve that, GetSircles used a
variety of techniques including:

1. Consolidating data sources connecting online systems
and organizing information, which have assisted in
identifying valuable insights about the target audience
and better responding to their needs

2. Measuring what matters across various customer
journeys and user stories

3. Choosing metrics that have a direct impact on the
bottom line

4. Applying Al for marketing automation

5. Providing video content

6. Enhancing digital PR

7. Using omnichannel marketing

8. Offering programmatic advertising

The Solution
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The Inbound Marketing Approach
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Results

*300% increase in qualified leads
| *60% decline in cost per lead
¢322 qualified leads per month
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