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4 EmphaS|s on FFM* positioning as the one-stop shop and
\ hammer on its experience and USPs. ;
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/  Increase fans engagement on FFM*
) social media channels.
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W
\é’\
\\'»‘,:\-:: e
I
——————————————————————_—{f —————————————————————————————————————————————————————————————————————————————



>, 4
4

)

/————————————s

e e LT

W
8/
)Y /4
VN ,

7 ', ensure easy, online access to the menu. /'
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/" Create a strong buzz online through viral content, \\'
\ competitions, real-time and engaging posts. 7
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,’/ Collaboration with food bloggers (e.g.
\ Matters of the belly) and Scoopempire.
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Create an online Menu app and album to
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360°
CAMPAIGNS

. Fresh Food Market

to our unforgettable San Stefano branch grand opening
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OPENING
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CHRISTMAS
' CAMPAIGN
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360°
CAMPAIGNS

SANTA CLAaus

STORY TELLING

CHRISTMAS CAROLS

CHRISTMAS
CAMPAIGN



360°
CAMPAIGNS

‘ Fresh Food Market
N
{

A Christmas video showing in-store activation
(Storytelling/ Santa/ Christmas carols).

people reached

Share

Q1881340

CHRISTMAS
CAMPAIGN



360°
CAMPAIGNS

1- We asked the fans a Question" What would you like to Start your New Year's with? And
Options will appear to choose from A Fresh Sushi, A Fresh Pizza, A Fresh Salad, Fresh
Coffee, Fresh Cakes. They can either choose from a touch screen.

3- While they are at the Cashier, paying for their items, The Gift they wished for will be put on
the Cashier's roll out, with a coupon "4 Free Pizza" "Their option"

people reached

Share

Q65 1340 NEW YEAR
CAMPAIGN



CONTENT
HITS

FRESH
FOOD
MARKET

Healthy ‘Mah-shi’

‘Kar3 3asali’ Dessert
Quinoa Tabboulah Salad
Whole Wheat Kahk

We made a collaboration with Noha Serageldin (Matters of the Belly); a famous,
creative food blogger to create 4 healthy recipes for Ramadan and Eid, exclusive for

Fresh food Market.

Increase engagement and likes/followers on Facebook page and Instagram.

COLLABORATION
WITH MATTERS OF
THE BELLY



CONTENT
HITS

High engagement rate and positive comments

people reached

Share

Q@68 1340

COLLABORATION
WITH MATTERS OF
THE BELLY



CONTENT
HITS

COLLABORATION
WITH SCOOPEMPIRE



CONTENT
HITS

people reached

Share 4

@ 162 t3162

VIDEOS



CONTENT
HITS

people reached

Share 4

@ 68013680

VIDEOS



441 Comments

(Very high engagement rate)

ENGAGING

POSTS
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APPS

FRESH
FOOD
MARKET

Freshtastic
Menu

MENU
APP



DIGITAL

PLACEMENTS

| FRESH FOOD MARKET

= Womenshealth o= = svene

C|net TODAY | REVIEWS NEWS VIDEO HOWTO DEALS  DOWNLOAD Q, searcH SIGNINJ

|FRESH FOOD MARKET ‘ @ c L[
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Thanks!

Any guestions?
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